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Rasmussen to shoot full-feature documentary this summer

By REGAN TUTTLE

Kidilor

yle Rasmussen said he
mhinks kids from small

chools often fall into a
belief that they are limited. But
Rasmussen — founder and di-
rector of BlueShoe Media — is
living proof that kids from small
towns can and do achieve big
dreams.

He graduated from Norwood
High School in 2009. While there
as a student, he interned with
Pinhead Institute, a science-
based learning program for San
Miguel County youth, in the sum-
mers of 2006 and 2007. Working
with Pinhead, Rasmussen said,
helped him starl on the path of
his life's calling.

“It was the launch point for
everything,” he said. “It opened
nmy eyes fo the world and made

me realize that just because I
was from Norwood High School, I
conld do things globally and have
an impact.”

Through Pinhead, Rasmus-
sen traveled to Peru, conducting
botanical research in the rain-
forests. The experience ftaught
him something important about
himself: He discovered he loved
to travel.

Shortly after, through edu-
cational opportunities during
Telluride Mountainfilm Festival,
Rasmussen was exposed to vid-
eography and learned something
else: making moyies was his pas-
sion.

When he received an intern-
ship in Texas the following sum-
mer for the Botanical Research
Institute of Texas, Rasmussen
agreed to attend, but on his own
terms. He wanted to go to Texas

to shoet a documentary on bo-
tanical research, rather than
perform his own science-based
studies, BRIT officials agreed,
and Rasmussen’s first indepen-
dent film project began.

“1 kind of knew a little about
what I was doing,” he said.

Rasmussen went on to earn a
degree in journalism and techni-
cal communication from Colora-
do State University in 2013, He'd
already worked on a National
Geographic film and created two
short-film documentaries of his
own before graduating. “Awake,”
a film about the history and ef-
fects of caffeine, won first place
atthe Broadcast Education Asso-
ciation conference in Las Vegas.

In 2014 he founded his own
company, BlueShoe Media,

“It's a documentary film pro-
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duction company based on em-
pathy," he said. “How can film
connect people cross-culfurally?
How can we relate lo people
though they are on opposite
sides of world?”

Believing that positive change
comes from feeling compassion,
Rasmussen said he hopes to
make films that help people see
ofhers as themselves,

Now working on a Master's
degree in public communication
and technology at CSU, Rasmus-
sen will spend the summer in
Asia working on his first full-
length feature documentary, He
can't.say much about the work
he'll be filming due to the cultur-
ally sensitive quality ol"it, but he
will make an announcement this
fall,

Kyle Rasmussen, 2008 Norwood High
School graduate, is completing a
Master’s degree in public communica-
tion and technology at CSU and will
travel to Asia this summer to film his
first feature-length documentary with

s company BlueShoe Media.
[Courtesy pholo]

“Becanse of the nature of the

story we are telling, we are being

cautious about protecting it,” he
said.

Rasmussen  said  the film
should be complete by January
2016 and will be available on
Netflix.

He is thankful for all of his
support at. home in Norwood,
Since Feb. 6, BlueShoe Media
had raised $20,000 in funding for
the upcoming film.

“I think about that a lot," Ras-
mussen said. “The community
has always supported me and
believed in what I was doing. I'm
thankful for that.”
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